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Abstract. Learning a language, on one hand, promotes the Russian mentality, making it clear enough for foreign
citizens, and, on the other hand, ruins "Friend and Foe" stereotype barriers. "Soft power", which replaced the theory
of "cultural and ideological hegemony" of the Italian philosopher A. Gramsci in the 1930s - an integral component
of information wars that have an informational and psychological impact on the recipient state in order to achieve
both political and military goals. The global information war and the manipulation of consciousness through the
media and social networks are becoming indispensable conditions for disinformation and rumors, leading to

the so-called "infodemic". The article examines a "Learn Russian language with Nastia" program as an effective
teaching method.
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AHHoOTauums. /13yyeHue A3bIKa, C O4HOW CTOPOHbI, CNOCOBCTBYET Pa3BUTUIO PYCCKOrO MEHTANNTETA, Aenas
€ro OCTaTOYHO MOHATHBIM AJIA MHOCTPAHHbIX FPaXkhaH, a C 4PYro — paspyLlaeT CTeEPeoTUNHble 6apbepbl
«apyr v Bpar». «<Markasa cmna», npyweluan Ha CMeHy Teopumn «KYNbTYPHOW 1 MAEONOrnYeCKon rereMoHNm»
ntanbaHckoro ¢punocoda A. pamwwm B 1930-€ IT., — HEOTHEMISIEMbI KOMMOHEHT NHPOPMALIIOHHbIX

BOVIH, OKa3blBaloLWMX MHGOPMALMOHHOE U MCUXONOrMYecKoe BO3AeNCTBME HA FOCYAapCTBO-PeELNNNEHT

C Uesiblo AOCTUPKEHWNSA, KaK NONIMTUYECKNX, TaK 1 BOEHHbIX Lenel. [nobanbHaa nHGopMaLnoHHas

BOMHa 1 MaHUNyNsALMM co3HaHuem Yepe3 CMW 1 coumanbHble CeTV CTaHOBATCS HEOOXOANMbIMU
ycnosuAMy Ans agesnHbopmMauy 1 CIyxoB, BedyLmnx K Tak Ha3biBaeMol «uHpogemnmn». B ctatbe
paccmaTpurBaeTCA NporpaMma «Yumm pycckuim asbik ¢ Hacteny kKak 3¢¢$eKTUBHbIN MeTog 00yueHus.

KnioueBble cnoBa: uudppoBblie MEANA, MATKas C1na, 06pasoBaTesibHble

nporpammel, RT / Russia Today, ctpaHbl Marpuba.
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JEL:M21

The degree of influence of new digital media competition in the world.
through the distributed content of educational  Of course, the process of transmitting a certain
and cultural programs is so significant that it is intention inherent in educational and cultural
already capable of changing the social behavior programs of programs largely depends on the
of consumers, thereby proving the importance of culture of the destination country, the culture of the
“soft power” as the main instrument of geopolitical state has an invaluable influence on the formation
of public opinion in the destination country, and this

© MuzykantV. L, SouhilaK., 2021 is where soft power appears. The concept of "soft
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power", formulated by the political scientist Joseph
Nye [Nye 2005] being characterized by him as the
ability of the state to achieve what it wants in the
international arena by attracting sympathy, and not
by means of threats, pressure, handouts or bribery.

Soft power is the ability of a country to
convince others to do what it wants, without force
or coercion. Soft power is the ability to achieve
politically significant results not through forceful
pressure or financial assistance, but through image
attractiveness and sympathy. This influence has its
positive and negative sides.

Thus,anincrease in the quality level of educational
programs leads to an increase in the media literacy
of content consumers, and the expansion of
the addressee's sphere of contacts with cultural
achievements, science, and art of another country
through the media can ultimately significantly
change public opinion about it.

Television programs of the past have ranged from
political, economic, and social to sports and artistic,
attracting different social and age groups to view,
building audiences, and laying the groundwork for
theviewsandvaluesthatthe governmentistargeting
at a given time. It is obvious that the relevance of
this study is justified by political, linguacultural and
social reasons, which include planning the formation
of content depending on the desired programmed
audience response as well as formation of features
of public behavior in connection with the content
consumed.The establishment of high-quality mutual
understanding between countries, representing the
destination country on the world stage, and in the
Arab states in our focus as well.

Currently, before broadcasting any news,
the media channel studies the viewing market,
the content of programs that can attract a large
audience.The combination of highly rated programs
with wide coverage and quality content requires, in
our opinion, the special attention of a researcher.

In this regard, to achieve the goal as to study the
features and degree of influence of the cultural and
educational programs of RT / Russia Today in Arabic
on consumers of information content the following
tasks were must be solved. Analyze the features
of creating high-ranking cultural and educational
programs RT (Russia Today), aimed at the countries of
the Arab East and, in particular, Maghreb countries.
To study the direction and content of these programs
from the point of view of the cultural characteristics

of the countries of the Arab East and as well as to
analyze the impact of the RT television channel
(broadcast in Arabic) and the site of the same name
https://arabic.rt.com/ on target audiences.

For revealing the reaction of the addressee to
the changing content of cultural and educational
programs RT (broadcast in Arabic) and the site of
the same name https://arabic.rt.com/ during the
infodemic period the questionnaire was created as
a measurement tool to identify the most influential
programs that implement the concept of "soft
power" while broadcasting to the countries of the
Arab East and, in particular, Maghreb countries. In
the focus of research the analyses the features of
promoting cultural and educational programs RT
(broadcasting in Arabic) and the site of the same
name https://arabic.rt.com/, teaching the Russian
language.

In the research, the provisions were obtained
that deserve the status of scientific novelty like
effectiveness of the used communication models
are revealed. Semantic analysis of cultural and
educational programs of offline and online discourse
was carried out at the level of semantic meanings of
language units, announcements of entertainment
and news programs, compositional features of
programs of the cultural and educational cycle.

Russian language instruction through media
platform presented in 2019-2020 on the RT TV
channel as well as on its website RT Online with a
special program named "Learn Russian language
with Nastia" with 34 full lessons targeting at
Arab Maghreb countries. RT TV channel and its
website RT Online in a program "Learn Russian
language with Nastia" started virtual classes with
50 Russian Words borrowed from Arabic: abrikos,
avariya, algebra, almaz, amulet, benzin, tsifra, and
soon gained support of 277 000 followers on the
on Instagram and 1137 followers on Facebook
and 2037 followers on YouTube channel, and
70 100 followers on TikTok. Russian lecturer Nastia
recommended her students practicing Russian with
her, and «copy her pronunciation»®. The first wave of
learners are Arab speaking football fans who came
to Russia in the period of World Cup 2018. It started
as one of the educational TV programs, which
had a great interaction from the audience, in the
period of May to July 2018; the Facebook website

6 Russian with Nastya. URL: https://www.youtube.com/
channel/UCXRt-HjEaTF6J6regWoopjw. Open access.



http://journal.mirbis.ru/
mailto:journal@mirbis.ru

Vestnik MIRBIS no. 3 (27)' 2021

& http://journal-mirbis.ru/

= journal@mirbis.ru

232 MuzykantV. L., Souhila K. Language and culture of a country as acting form of "soft power", p. 230234

got 3 million views that time. The program goes
on the RT channel is an example of a good quality
educational program (Fig. 1). The language course
was implemented as the disclosure of the main
attractions of Russia and training, in parallel, typical
tasks in the Russian language. At first, these were
videos released in the afternoon, at 15.00-16.00, as a

RUSSIAN
PHRA"CS

for begivmers,

ok

15 Russian phrases for beainners | Learn Russian with Mastya

rule, between newscasts [Muzykant 2021]. Gradually,
the convergence process expanded broadcasting
and a whole page was created for teaching the
Russian language. It included the exercises as well
as materials for testing and homework. This made it
possible to consolidate the topics studied on the air.

Fig. 1. Nastia in RT educational program disclosed of the main attractions of Russia language

The following characteristics of the program
are given on the TV site: it is an intensive course
in learning the Russian language, started with
explanation in Arabic of Russian alphabet:

Uig._\cdg'é d)}wgﬁ - \dd'&'é \dJ}L)"‘LﬁE 33 C)g_'q\ SO0
o) I sobdlo sdiadicasy ol ace! LI T ssal Sl
SIdiF S sat . ol dd zads slusale 1eda sldisale
\dc&)\uéﬂ L.ic)k.q uﬂk_igg‘) j&“_lg-ﬂ&“_&_l \d“ﬂde\‘i‘ JUC?‘J el
s e 1dsese. sddzosm ddly Irsea) abcg s
SdlE L ddelales, sadlodls A3 1WdlE & dis @l s Tz
IJleaz a8 V3 susess / In the Russian language there are
33 letters, two of which are not pronounced, and thirty
letters of which are two forms, one of which is capital
and the other small. Each sentence, proper names, and
geographical names begin with a capital letter. Words
and sentences are written from left to right. The letters
have two forms, one typographical and the other for
writing. You can also see the history of the letters of the
Russian alphabet. One of the program presenter is a
correspondent and presenter at RT Online & RT Arabic'.

Launching of such a kind program capable of
competing with international media required the
creation of an error-free theoretical concept: the
principles of international broadcasting became
a kind of culmination of many years of work to
determine the place and image of Russia in the
context of world experience.

To understand how Russian language teaching

1 Introductory lesson, 2021. URL: https: //arabic.rt.com/lessons/russian/.
Open access.

is implemented, we present a list of programs for
2019-2020.

How to Use Verbs of Motion (lesson 31): "We use
two general types of verbs to talk about motion in
Russian. For our purposes we will call them groups
uomu and xooume. It is convenient to use them
because whoeveryou are speaking with understands
at once what time and direction you are talking
about and how often you move that way. It is better
to learn these verbs in pairs"%2 Main Russian verbs
of motion (Meanings of verbs of motion — Verbs of
motion and tenses — Conjugation of verbs of motion
in Present and Past Tenses):

A udy 8 ogpuc, A xoxXy myoa Kakobili OeHb.

Speaking about the beginning of Motion. Verbs
of Motion with the prefix "no-".

Jlemom mMbl noedem Ha 0a4y.

Verbs of Motion with the Prefixes "s-"and "gbi-".

M3euHume, AnekcaHop 8biwesn HA MUHYMKY, OH
cKopo byoem!

Verbs of Motion and the prefixes "npu-"and

A npuexan om pooumernet 84epa.

Verbs of Motion and the prefixes "nod-"and "om-".

Omouidu ommyoda u nodoliou clooa’.

Obviously, the proposed topics are closely related
to the realities of reality, that is, with what is useful

1, n

y-".

2 Verbsof Motion, 2020. URL: https://learnrussian.rt.com/grammar-tables/
verbs-of-motion/. Open access.

3 Ibid.
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for students of the Russian language for practical
activities. The practice-oriented approach is
implemented on the basis that learning the Russian
language is important for people who want to learn
about it at the initial stages, and the focus is on a
fundamentally different audience.

Here are examples of such activities in the
program:

3aodaHue 1. Cnywatime u 3akoH4Yume ouasnoe.

Task 1. Listen and drag the words to complete the
text.

CseTa: Ass10, mol 20e?

Jlena: A moneko............ u3 mempo. A mei 20e?

CBeta:Asyxe......... 8 KuHomeamp. Cmoto 8 Kacce.

JleHa: A 20e kuHomeampe? Cniega unau cnpasa om

mempo?

CeeTta: Tol yXxe ... ? [locmompu, oH cieea om
mempo.

JleHa: Bcé, suxy, mak... ........... 8 KUHOmMeamp.

Ceera: A 8uxxy mebs. Mlou crooa!

How to use Verbs of Motion with the Prefixes s-
and 8bl-. Bcmasbme nponyuweHHeie c108a — 8bitioeme
(8bliemeriu)

3adaHue 2. Cnywatime u 3aKoH4YUme ouasoe.

Task 2. Listen and drag the words to complete the
text.

IbKoH: Ano, [IXKUM, Mbl yXKe C KeHOU ...........
nyneKo.

Ixnm: Xopowo, koeda byoeme 8 asponopmy 8
JloHOOHe, N0380OHU ewé pas.

IXoH: Tel Hac scmpemuwib?

Ixum: 4 Hem, Ho Mol 800umMesib BCMpemum 8ac.

Celivac a ckaxy mebe e2o Homep menegpoHa. OH by-
dem X0ams 84cC 0KOJ10 asponopma. Bel
ponopma u yguoume ezo.

I>XoH: Xopowo, 4 nomHio ezo.

All the actors of the language learning programs
are unique because of different prerequisites for
starting language training. Such integration of
educational activities contributes to the formation of
a culture of communication with the aim of setting
foreign language cultural values as well as develop
abilities of mediatized intercultural communication.

Conclusion

According to the provisions presented in the
recommendation, the teaching viaTV is not effective
enough without feedback. At the same time, "soft
power" is often manifested in the form of a special
form of political power, which presupposes the ability
to achieve the desired results based on dialogue and
sympathy. It is natural that the language and culture
of a country are capable of acting in the form of "soft
power", excluding violence in international relations,
indirectly influencing world politics, thanks to the
promotion of the views of the recipient country to
the target audiences of the recipient countries.

Nevertheless, "soft power" is able to influence the
decisions of countries, changing the way of thinking
of entire groups of the population, including
through public diplomatic work. This practice makes
the application of "soft power" formats the most
preferable way for the presence of the state in a
particular region.

...........
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