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FEATURES AND PERSPECTIVES OF INDIA'S DIGITAL CULTURE

Abstract. The process of digitization of the economy and society is inherent in economic development. Somehow
all countries and their governments are interested in the need to increasingly provide digital services that contribute
to the improvement of social, cultural and economic processes. In this article we focus on the digitization process
carried out in Russian Federation. Based on statistical data we arrive at interesting conclusions that determine the
course of this process in the coming years in this country.
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Introduction + digital agriculture

India is characterized by chapters-mainly the . digital medical service
fact that it is a country with a predominance of the . digital retail
manufacturing industry and labourin rural areas,es-  «  digital logistics.
pecially in agriculture. Although the service sector  The state runs programs such as Digital India. This
continues to have a significant impact on GDP. India is the flagship program of the government of India
is currently focusing on diversifying the use of digi- aimed at transforming India into a society with dig-
tal technologies and information. The state of India ital capabilities and knowledge economy. Below we
has created a large digital infrastructure to diversify will show some statistics based on the use of digital
the use of digital media among people, and they are technologies in India, theirimpact and growth in re-
concentrated in four sectors: cent years.
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Fig. 1. Percentage of the population using the Internet in India from 2000 to 2017
Source: Statista 2020 from: http.//statista.com
Reasons why India was chosen for this study: growth (according to the IMF, GDP growth will
- Emerging market: India is the 7th world econo- be 7.5%in 2019 and 7.7% in 2020) and a popu-
my with the most anticipated global economic lation of more than 1.3 billion people.
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« In 2030, it will become the third consumer
market in the world after China and the Unit-
ed States. USA (according to the world eco-
nomic forum).

- Ease of doing business in progression: In-
dia is the South Asian economy that is in the
best position in the world Bank's Ease of Do-
ing Business 2019, moving to 77th position
against 142nd position in 2017.

In addition, India is a major recipient of multilateral
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Fig. 2. Number of Internet users in

funds in the region and around the world. Thus, India
is becoming an interesting digital economic system
with great prospects of becoming one of the world's
leading digital economies [Digital India... 2019].

Statistical analysis

The process of digitalization of society has un-
doubtedly led to an increase in the digital popula-
tion on a global scale, that is, the number of users of
online digital services, such as e-Commerce or sim-
ply the use of social networks, is constantly growing.
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Source: Statista 2020 from: http://statista.com
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Fig. 3. India's digital population

as of January 2019 (in millions)

Source: Statista 2020 from: http.//statista.com
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Features and perspectives of India's digital culture
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Fig. 4. Distribution of Internet users in India in 2016 and 2020, by gender according to share of respondents
Source: Statista 2020 from: hitp://statista.com
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Fig. 5. Distribution of Internet users in India in 2016 and 2020, by age group
Source: Statista 2020 from: http://statista.com
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Users of mobile services
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Fig. 6. Mobile phone Internet penetration in India from 2015 to 2023
Source: Statista 2020 from: http://statista.com
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Fig. 7. Number of mobile Internet users in India from 2015 to 2023 (in millions)
Source: Statista 2020 from: http://statista.com
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Fig. 8. The most popular smartphones in India as of January 2018 (in millions)
Source: Statista 2020 from: http.//statista.com

Social network These platforms have also created a new form of re-

On the Internet, social media has sparked discus- lationship between companies and customers, open-
sions such as lack of privacy, but it has also served as ing the way for both interaction and the announce-
a means of calling public demonstrations in protest. ment of products or services [Digital India... 2019].
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Fig. 9. Penetration of leading social networks in India as of Q3 2017
Source: Statista 2020 from: http://statista.com
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Fig. 10. Number of social network users in various countries in 2018 and 2023 (in millions)
Source: Statista 2020 from: http://statista.com

E-Commerce traditional stores. However, some groups are reluctant
In recent decades, the popularity of e-Commerce has to use their services. Below is an analysis of the behavior
increased significantly, and it is in some ways replacing of this digital service in India [Digital India... 2019].
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Fig. 11. India: forecast of revenue from retail e- Commerce from 2017 to 2024 (in billions of dollars)
Source: Statista 2020 from: http://statista.com
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Fig. 12. Annual growth in e- Commerce retail sales in India from 2017 to 2022
Source: Statista 2020 from: http://statista.com
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Fig. 13. India's leading online stores in 2017, ranked by net e-Commerce sales (in millions of dollars)
Source: Statista 2020 from: hitp//statista.com
Conclusion digital economies

The process of digitalization in India is develop-
ing. According to the statistics obtained, the culture
of digitalization in this country also increases signifi-
cantly. The growth of the digital population, the use -
of mobile phones and online services: e-Commerce,
etc. the Creation of state programs for digitalization -
of society. It also increases the use of technology in
rural areas. Increases the use of social networks. Fac-  «
tors such as gender, age, region, purchasing level, -
and culture are determining factors in the culture of
digitalization of society [How Digitalization... 2020].
Summary of the digitalization process in India: .
- India's digital process is in full swing, driven
by both public and private sector action.
« India, coming off a low base, is the second
fastest digital adapter among the 17 major

Aadhaar, the world's largest digital identity
verification program, provides a variety of
services

Data usage in India has quadrupled in one
year as prices have fallen.

India's digital divide is narrowing and all
States have a lot of room to grow

Indian business is growing fast, but not evenly
Digitization levels vary more within sectors
than between sectors among large Indian
firms

Digital leaders have common features that
digital Laggards can emulate. India's digi-
tal leaders share common features in digital
strategy, organization, and capabilities, but
they still have room for improvement in all


mailto:journal@mirbis.ru
http://journal.mirbis.ru/

& http://journal-mirbis.ru/

B4 journal@mirbis.ru

Vestnik MIRBIS no. 2 (22)' 2020

Sharma Ankush

165

three areas, from the CEO's support for digital
initiatives to the use of customer relationship
management systems and other digital capa-
bilities
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India's digital leaders still have plenty of room
forimprovement in many areas (Digital strate-
gy, Digital organization, Digital opportunities)
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Fig. 13. India's leading online stores in 2017, ranked by net e-Commerce sales (in millions of dollars)
Source: Statista 2020 from: http://statista.com

Small businesses are closing the digital divide
with larger firms and are ahead of them in ac-
cepting digital payments

Digital applications have the potential to cre-
ate significant economic value for India, but
will require new skills and a reallocated work-
force. 700 million smartphones are estimated
by 2023.

The main digital sectors could more than dou-
ble by 2025, and each of the several newly
digitized sectors could contribute $10 billion
to $150 billion in economic value.

Digital technologies can create significant
economic value in India in 2025

Productivity unlocked by digital applications
could create up to 65 million Indian jobs by
2025, but up to 45 million workers will need
to be retrained and relocated

New skills will be needed for future work
India is one of the fastest digitizing countries
in the world, but has a lot of room for growth.
India, coming off a low base, is the second
fastest digital adapter among the 17 major
digital economies

Innovations in the public and private sectors are
important in promoting digital technologies

Public sector programs have laid a solid foun-
dation for private digital innovation

The competition of the private sector has
helped to reduce digital costs, thus, increas-
ing the intensity of use

Private sector players rushed to provide ser-
vices tailored to the Indian market

Increased digital access has begun to bridge
the gap between rich and poor States and af-
fect lives in a profound way

Digital infrastructure and Internet users have
grown in both poorer and wealthier Indian
States.

Digital applications affect the life of every per-
son from simple Indians

India's digital footprint has significant growth
opportunities

India has the ability to grow in many digital
dimensions

For India, there is considerable scope for pro-
gress if each state starts performing at the lev-
el of the next top performer.

Digital technologies can create millions of
jobs and new types of work; employees will
need to be retrained and reallocated [How
Digitalization... 2020]
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Hdama nocmynnerus 06.04.2020 2.
YK 338.2 : 004(540)
LlWapma AHkyw!’
OCOBEHHOCTU N NEPCMNEKTUBDbI PA3BUTUA LMOPOBON KYJIbTYPbl UHAUU

AHHoTauums. Npouecc unpposr3aLmm 06LLeCTBa NPUCYLL SIKOHOMMUYECKOMY Pa3BUTUIO. Tak UM MHauye, BCe CTPaHbI
1 X NPaBUTENbCTBA 3aMHTEPECOBaHbI B AaNibHeWLWEM NpefoCcTaBNeHNNN LMGPOBbIX YCIYT, KOTOpble CMOCOOGCTBYIOT
YNYULLIEHWNIO COLMANBHBIX, KYNIbTYPHbIX 1 SKOHOMUYECKUX NPOLECCOB. B 3Toi cTaTbe, AN NpUMepa, COCPEROTOUNM
Ballle BHMMaHWe Ha npouecce umpposmzaymm B Poccuiickonn ®egepaunn. Ha ocHoBe CTaTUCTMUYECKMX AaHHbBIX Mbl
NPUXOANM K MHTEPECHbIM BbIBOAAM, KOTOPbIE ONPeAensatoT X0 3TOro NpoLecca Ha 65mKanlumne rofibl B 3To CTpaHe
NS JanbHEWLWero pa3BuUTUS Y BHESPEHNA B SKOHOMUKY MHaUN.

KnioueBble cnoBa: uudposmsauus,undposas KynbTypa,MHHOBALUM,KOMMEPLMS, MHTEPHET, LndpoBas 3KOHO-
MUKa, TEXHONOrMKU, IHCTUTYT KOCMUUYECKNX TEXHOMOTUA.
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